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Association of the United States Army’s Institute of Land Warfare

2012 Winter Symposium & Exposition

“America’s Army: Decisive Force”

22-24 February 2012
Greater Fort Lauderdale/Broward County Convention Center
Fort Lauderdale, Florida

A Professional Development Forum

The Association of the United States Army’s Institute of Land Warfare (AUSA ILW), presents the 2012
AUSA ILW Winter Symposium & Exposition, to be held 22-24 February at the Greater Fort Lauderdale/
Broward County Convention Center, Fort Lauderdale, Florida. The theme for this year’s event will be
“America’s Army: Decisive Force.”

The three-day event will include participation from the U.S. Army Materiel Command (AMC), the U.S.
Army Training and Doctrine Command (TRADOC), the Office of the Assistant Secretary of the Army
for Acquisition, Logistics and Technology (ASA(ALT)) and the U.S. Army Research, Development and
Engineering Command (RDECOM).

Scope & Objective

A central focus of the symposium will be the Army’s progression towards transforming while conducting
combat operations. Special emphasis will be devoted to the indispensable role that our industry partners
provide to the U.S. Army. Guest presentations and panel discussions will provide a myriad of information
as regards the direction and progress of balancing our resources, equipment, personnel, doctrine, and
training to provide the essential protective umbrella that our nation deserves.

The Army has made a substantial investment of time and resources to focus on how best to do business
and accomplish the mission of defending the citizens of the United States while simultaneously fulfilling
our international commitments. The presentations atthe 2012 AUSA ILW Winter Symposium will highlight
the efforts that AMC, TRADOC, and other Army organizations have made towards transforming the Army
while supporting our soldiers in current operations.

Support to our soldiers will be balanced, focused, and technologically superior to any Army in the world.
Senior Army, DoD and Industry leaders will provide dialog and information on the progress of our efforts
to modernize and sustain the force, and more importantly, win on any battlefield.

A key objective of the 2012 AUSA ILW Winter Symposium will be to provide an open forum for attendees
to interact and participate in discussions about the Army modernization efforts and the immediate and
future needs of our soldiers in the 21%t century strategic environment. Participants will be available for
challenging questions from the audience.

The agenda will include the top military leadership from the Active Army/Reserve Components; civilian
executives of the Department of the Army/Defense; Joint Force Commanders, and influential captains
of Industry.




Exhibitor Information

The 2012 AUSA ILW Winter Symposium will
be the 13" year we have held the event in Fort
Lauderdale, and we will again occupy the entire
Broward County Convention Center. Exhibit
Halls A, B, C & D contain a total 0of 200,000 square
feet of display space and we expect to sell out.
Exhibit space for the Winter Symposium will be
allocated on a first-come, first-served basis.
Please use the enclosed floor plan and exhibit
space contract to select your preferred display
space. Be sure toinclude 4 choices as your first
choice may not be available.

In addition, we will offer static equipment
display space located in the NE parking lot,
near the front of the convention center. The
rate for equipment display space will be $25.00
per square foot. The exhibit space contract that
follows includes an area for you to indicate your
request for outdoor equipment display space.

As the Winter Symposium has grown, the city of Ft. Lauderdale has begun to monitor the event more closely. As such, itis imperative
that each exhibitor understand and closely adhere to the exhibit fire safety guidelines as established by the Fort Lauderdale Fire
Marshall’s Office. Your exhibitor service kit will contain complete information concerning exhibit fire safety regulations as well as
contact information in the event you have questions.

The 2012 AUSA ILW Winter Symposium & Exposition continues to be one of the most popular AUSA events and is well supported
by AMC, TRADOC, the ASA(ALT), RDECOM and senior Army leaders. The 2012 event will include important Army displays, including
exhibits from the U.S. Army Materiel Command, the U.S. Army Training & Doctrine Command, and the U.S. Army Office of the Chief
of Public Affairs.

We hope that you will decide to join us in Fort Lauderdale next year. If you have questions or would like to discuss the exposition
or symposium, please don't hesitate to call me at: (703) 841-4300, ext. 393/385, or e-mail Rand Meade, AUSA Exhibits Manager at
rmeade@ausa.org. You can also contact Mary Wille, AUSA Exhibits & Sponsorships Coordinator at mwille@ausa.org.

PLEASE BE ADVISED THAT EXHIBIT SPACE AT THE 2012 AUSA ILW WINTER SYMPOSIUM AND EXPOSITION IS AVAILABLE
TO CURRENT AUSA SUSTAINING MEMBERS AT $47.00 PER SQUARE FOOT. NON-MEMBER ORGANIZATIONS WHO WISH TO
DISPLAY MUST USE THE NON-MEMBER EXHIBITOR PROSPECTUS LOCATED ON THE EVENT HOMEPAGE. THE NON-MEMBER
RATE FOR DISPLAY SPACE IS $55.00 PER SQUARE FOOT.

Military Exhibitors — Please contact Mary Wille at (703) 907-2659, or e-mail mwille@ausa.org for the Military/Government version
of the exhibit space contract.

Exhihit Hall Schedule

Wednesday, 22 February Thursday, 23 February Friday, 24 February
1100 - 2000 0830 - 1800 0830 -1330




Sponsorship Information

AUSA Winter Symposium
Sponsorship Opportunities

Coffee/Refreshment Breaks (8), available
individually or packaged. All refreshment breaks
located in the exhibit hall.

Sponsor investment:

$3,000 individually or $12,000 bundled

Lunches (3), also available individually or
packaged. All lunches located in the exhibit hall.
Sponsor investment:

$5,000 individually or $10,000 bundled

Symposium Receptions (2), Opening reception
to open the exhibit hall and a Thursday night
reception. Each reception located in the exhibit
hall and only available individually.

Sponsor investment:

$15,000 - Opening, $10,000 — Pre-Dinner

Sponsorship exposure includes:

» Signage provided by AUSA, placed near the
food service stations and at the exhibit hall
entrance

*  Cocktail napkins with your company logo
used during the event (supplied by sponsor)

Attendee Packet Stuffer (1). Conference
participants receive an attendee pack that
contains the final agenda, floor plan and other
relevant printed materials. Your printed materials
will be included in each attendee packet.
Sponsor investment: $5,000

Official show guide/floor plan (14). This printed
piece will be distributed to all participants and
includes the agenda, a guide to the show floor
and a city-side that will serve as a directory to
local restaurants and Winter Symposium hotels.
The show guide/floor plan sponsorship includes
your company logo placed on the perimeter of the
floor plan, a directional arrow from your logo to
your floor space, color highlighted display space
on the floor plan and a color highlighted entry in
the exhibitor list.

Sponsor investment: $3,500

E-Mail Kiosk Sponsor (1), put your company
name and logo on the Winter Symposium E-Mail
Kiosks. With 4 locations throughout the Broward
County Convention Center and 20 total stations
the E-Mail Kiosks will be the only official attendee
internet and e-mail access points. It's a great way
to support soldiers while promoting your firm at
the Winter event. Each E-Mail Kiosk station will
feature your company logo identifying your firm
as the sponsor. You can customize the start page
to deliver your company message. All equipment
isincluded.

Sponsor investment: $25,000




2012 AUSA Winter Symposium
22-24 February, 2012
Greater Ft. Lauderdale/Broward County Convention Center
Ft. Lauderdale, FL

SYMPOSIUM SPONSORSHIP ORDER FORM

Company Name:

Contact Name: ‘ Booth Number:

Address:

City: State: | zIP:

Phone: Fax:

E-Mail:

Fax to Mary Wille at (703) 243-2589. Please select from the following sponsorship(s). No credit cards
will be charged until sponsorships are confirmed. Sponsorships
are limited and available on a first-come, first-served basis.

Mailing Address:

Mary Wille

2425 Wilson Blvd

Arlington, VA 22201

EMAIL KIOSKS (1)

[0 Email Kiosk sponsor (All equipment supplied by AUSA) $25,000.00
SHOW GUIDE/FLOOR PLAN (14)

[] Floor Plan sponsorship, available on a first-come, first-served basis $3,500.00 each
REFRESHMENT BREAKS/COFFEE SERVICES (8)

] $3,000.00 each

] $12,000.00 packaged (8)
LUNCHES (3)

[0 $5,000.00 each

[] $10,000.00 packaged (3)
OPENING RECEPTION (1)

[] Available on a first-come, first-served basis $15,000.00
THURSDAY NIGHT RECEPTION (1)

[] Available on a first-come, first-served basis $10,000.00
ATTENDEE PACKET STUFFER (1)

[0 Available on a first-come, first-served basis $5,000.00

Total:

Payment Using Credit Card:

Visa [ | MasterCard [ ] Amex [ ]

Card Number: | Exp. Date
Company name

Card Holder Name: (please print) | Signature:

Billing Address:

City: State: ZIP:

DEADLINE TO SUBMIT FORM THURSDAY, 12 JANUARY 2012

JH3H ¥v3l



Floor Plan

241 [340 348 |440 441 540 641 |640 641 [740 741|840 841 [940 941 1040 104101140 11411240 1243 1342 1843 1442 443 |1542 l1541
230 [338 41 |438 |  |430 |538 639 |638 3o 738 | 739 38 |  |s3o |93 |  |930 [1038|  [1089N1188 11139 1238|  [1241]1840 1841 1440 4411540 1153¢
L\=- 237 336 330 [436 437 |536 637|636 lB37_[736 a7 |s3s 837|936 937 1036 1037[1136 11371236 1239 1338 1339 1438 4391538 11531
r k35 [334 337 |434 fr35 B34 | |35 934 | 35 [1034| 108601184 13501284|  [12371836|  [1837[1486|  {1487[1588|  l58E
! R3s [3az 335|432 ® @62 Bas |9ag 933 {1032 @132 1133 1232 1235 1334 ®1434 11435 [1534 -
‘ R31 330 333 |430 a1 |a3o 83t [930 931 1030 103101130 11311230 1233 1332 1335 1432 1433 1532
! [129 1228 | 229 [328 [331 |428 | [729 828 | [829 1928 | [929 11028 | 10291128 1112911228 | [123111330 | 113311430 | (1431 1530 |
[0 ‘ 27 226 | 227 326 |  |32v |426 | a7 lp2s |  |e27 s | lper hoze 10271126 lLig7liee6|  |1220liaze|  j3zoli4ee|  j42901528) !
‘ 25 @224 | 225 [324 |  |325 |a24 | 25 |aea B25 loe4 925 no24| 0250124 lL12501224|  |12271326|  1327[1426 427 1526 |
‘ 23 22 | 23 j322 |  [323 |a22 | 23 lp2z | (823 o2z |  lp23 hoze Loealitee llieslieez|  [122501324|  s2501424] (142501624 15
[
I
‘ 117 216 R17 316 315 |414 417 517 618 |617 616 [716 17 lp1e 817 |o16 917 1016 1017li116 11171216 12171316 1317 1416 11511
W 115 214 Ri5 314 318 l412 415 515 516 |615 614 [714 715 |p14 815 |914 915 [1014 101501114 11151214 12151314 18151414 11517
‘ 113 o2 R13 312 311 |410 413 513 514 |613 B12 712 13 lp1g 813 918 913 [1012 1013l1112 11131212 12131312 13131412 Aghs]:y 11513
‘ 111 fe10 R11 310 300 |408 411 511 612 |611 610 710 P11 ls10 811 [910 911 {1010 ho11l1110 11111210 12111310 13111410 z:gi:i 1511
@ ‘ ® o8 R09 [308 307 |406 ® 500 510 |609 608|708 ® @508 809 |908 909 1008 ®1108 11091208 12001308 ®1408 Gommend 1150¢
107 |206 R07 306 305 |404 407 507 508 607 806|706 zov_|soe 807|906 907 1008 10071108 1107 1206 1207 1306 1307 1406 11501
L 105 |204 ko5 [304 308 |402 405 |505 506 lsos o4 ros 705 |soa 805|904 905 1004 10051104 1105 1204 1205 1304 1305 1404 1405 11502
E ) ) B B ® B e B ?‘ 2802 803 902 903 hooz 1003 h102 11031202 /.4 — 7 . \. [L50z
201 lsoo 801 looo 901 oo 10011100 y - ) M| i ™~ !
= - T = o IR T ﬁﬂlﬁ f ﬂ- i ) o]
ENTRANCE
- L ﬂ
= e I —
: D oy
=] [ [




~

NEENCENENE NN NN
Sy ) | e ] e N 1 :H
6411740 1741 1840 84111940 1941|2040 20412138 2444 2539 2638 2639 2738 74112840 ﬁ:“
[L639 1738 1739 1838 118391938 1939|2038 2038|2136 2442 25372636 2637 2736 2739 2838 2839
6371736 1737 1836 8371936 193712036 20372134 2440 2535 2634 2635 2734 737[2838 2l
I
Lessi7aa 17361834 18351934 1935]2034 20352132 2438 2533 2632 2633 2732 2735 [2834 2835 R —
[ ] 17331832 (EEELEED] 031[2130 2436 25312630 26312730 27332832 [ ] ﬂjj——
1731 (1830 16311930 19312030 202012128 2434 25292628 26292728 [2731[2830 2833
1729 1828 11829 1928 1920 2028 2027|2126 2432 R527 2624 RBR7 2726 R729 2828 2B31
$. Army Materiel Command
17271826 1627 [1926 19272026 20252124 2430 25252622 2625 2724 2727/2626 2629
|
172516824 16251024 19252024 20232122 2428 25232620 26232722 2725 2624 2p27
a ivealieee Le23fioe2 1923]2022 20212120 2426 2521[2618 2621[2720 [eveal2e22 2p25
1616 1717[1816 18171916 191712016 Low 2116
The
United
States 1715[1814 8151914 19152014 20172114
Army
1612 Exhibit 17131812 8131912 1913[2012 20152112
1610 611 171101810 8111910 191112010 201312110
11608 [ ) 170911808 80911908 201112108
1606 607 1706 17071806 1807 [1906 1907 2008 20092106
1605 [1704 1705 1804 1805 [1904 19052004 20072104
) 1602 [L603 1702 1703 1802 11803 1902 1903|2002 20052102
2000 20032100




General Information

Registration Hours:
Tuesday, February 21, 1300-1700
Wednesday, February 22, 0700-2000
Thursday, February 23, 0700-1800
Friday, February 24, 0700-1300

Lodging:

Accommodations for this symposium are being
arranged through the Greater Fort Lauderdale
Convention and Visitors Bureau’s Housing
Office. In order to receive the show rate for
hotel rooms you must book rooms through the
Housing Office. Complete details regarding
room reservations will be available at the
2012 AUSA ILW Winter Symposium homepage
located at the AUSA website at www.ausa.org.

2012 AUSA Winter Symposium

Hotels

Bahia Mar Beach Resort
Courtyard by Marriott
Embassy Suites

Hilton Fort Lauderdale Marina
Hyatt Place

Hyatt Regency Pier 66
Marriott Harbor Beach
Renaissance Fort Lauderdale
Sheraton Beach Hotel
Westin Fort Lauderdale Beach

Dress:
Military ACU/Duty uniform and business attire
for civilian attendees.

Proceedings:

Electronic copies of the briefing charts will
be available on-line two weeks after the
symposium.

Attendee and Exhibitor Badge

Registration:

In order to participate in the general sessions
you must register as a conference attendee.
Registration fee per individual is $500 for
government personnel, $700 for Sustaining
Members, $900 for other AUSA Members, and
$1,000 for Non-Members. Complete details
regarding attendee registration will be available
at the 2012 Winter Symposium homepage
located at the AUSA website at www.ausa.org.
Exhibit personnel who will not participate in the
general sessions may also register on-line for
exhibitor badges at no cost.

Those who wish to gain access to the exhibit
hall but have not purchased exhibit space and
are notregistered as conference attendees may
purchase exhibit hall passes for Wednesday,
Thursday, or Friday at $150.00 per day. Exhibit
hall passes may only be purchased on-site at
the AUSA registration area located in the main
lobby of the Broward County Convention Center.

Inquiries:
Questions concerning this symposium should
be addressed to the following:

AUSA, Industry Affairs

2425 Wilson Boulevard
Arlington, VA 22201-3326
Phone: (703) 841-4300, ext. 383
Fax: (703) 243-2589
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PLEASE READ BACK BEFORE SIGNING
ASSOCIATION OF THE UNITED STATES ARMY
APPLICATION AND CONTRACT FOR EXHIBIT SPACE
AT THE AUSA ILW WINTER
SYMPOSIUM & EXPOSITION
FT. LAUDERDALE, FLORIDA
22-24 FEBRUARY 2012

PLEASE COMPLETE THIS INFORMATION AND SEND TO:

Exhibition Manager, Association of the United States Army, 2425 Wilson Boulevard, Arlington, Virginia 22201.

Ph: (703) 841-4300, ext: 385/393, FAX: (703) 243-2589.

COMPANY NAME: DATE:
(Please Print or Type)

EXHIBIT MANAGER: TEL: ) FAX: ( )

E-MAIL ADDRESS:

EXHIBIT MANAGER’S MAILING ADDRESS:

(CITY) (STATE) (2IP)

SIGNATURE OF COMPANY’S EXHIBIT MANAGER

NOTE: Signed contracts are binding and will be the only official means of reserving space. Informal requests, either written or oral, will not be honored. Space is

assigned on a first-come, first-served basis. Under no circumstances will Exhibitor be permitted to occupy its exhibit space if full payment has not been received.
We have read the Exhibit Information printed on the reverse side of this Application and Contract for Exhibit Space and agree to abide by these and any additional

rules deemed necessary by the Association of the United States Army and published after the contract is signed. CONTRACT DEADLINE IS 1 FEBRUARY 2012.

INDOOR Space Requested: (Failure to list four different choices will result in AUSA making determination) TOTAL SQ. FT. VALUE
FIRST CHOICE: @ $47.00 per Sq. Ft. $
SECOND CHOICE: $
THIRD CHOICE: $
FOURTH CHOICE: $
OUTDOOR EQUIPMENT SPACE REQUESTED: @ $25.00 per Sq. Ft. $

We understand that if requested space is not available, we may be assigned to other space comparable in size. Final space assignment will be noted below when application is accepted.
THE PRODUCTS OR SERVICES WE PLAN TO DISPLAY ARE: (Failure to state items may delay contract acceptance):

SELECT CHOICE OF BOOTH CONFIGURATION (Using four (4) booths as an example) (CHECK ONE ONLY):
(1) @)

We understand that a refund will be made for any space requested which cannot be supplied. We understand and agree that NO REFUNDS WILL BE MADE FOR SPACE
CANCELLED AFTER 6 JANUARY 2012. REFUNDS FOR SPACE CANCELLED PRIOR TO 6 JANUARY 2012 WILL BE CONTINGENT UPON THE RESALE OF THIS SPACE.

SPECIAL INSTRUCTIONS: INDICATE HERE EXACTLY HOW YOU WISH YOUR COMPANY TO APPEAR ON THE EXHIBITORS’ LIST, INCLUDING PUNCTUATION. IN

CASES WHERE MORE THAN ONE COMPANY OCCUPIES THE SAME SPACE, AUSA WILL INDICATE MULTIPLE OCCUPANCY, BUT ONLY IF REQUESTED.
OTHERWISE, THE COMPANY PURCHASING THE SPACE WILL BE SHOWN:

(Use separate sheet of paper if needed)

THIS SPACE FOR AUSA USE ONLY DO NOT WRITE BELOW THIS LINE

Industry Affairs hereby accepts the application and the following space in the exhibit area is assigned:
Contract/Payment Received:

Indoor Booth(s) Assigned: Cost: $
For the purposes of identification ONLY, the following single number should be used by you and GES to identify your booth
assignment: . Please use this number anytime you refer to your booth.
TOTALCOST: $
Amount submitted with application: ~ $
Amount of Refund: ~ $
Balance Due AUSA:  $

DATE: SIGNED:

(AUSA'S EXHIBIT MANAGER)

For further information, please write Exhibits Manager, Industry Affairs, Association of the United States Army,
2425 Wilson Boulevard, Arlington, Virginia 22201, Telephone (703) 841-4300, ext. 385/393, FAX (703) 243-2589.
e-mail: rmeade @ausa.org or mwille@ausa.org



DATES AND HOURS OF EXHIBITS

Wednesday, 22 February 1100 - 2000
Thursday, 23 February 0830 - 1800
Friday, 24 February 0830 - 1330

ADMISSION
Admission to the exhibit hall will be limited to AUSA invited guests,
including foreign dignitaries, and others who have an identifiable
relationship with the United States Army. All visitors will be registered
and badged.

BOOTH EQUIPMENT

The price in this agreement includes a booth space with pipe and drape
backdrop 8” in height, pipe and drape divider rails 3" in height and a
standard display sign 44" long bearing the Exhibitor’s firm name and
booth number.

ADDITIONAL SERVICES AND SHIPPING AT EXHIBITOR’S EXPENSE
Information regarding shipping instructions; cost of special booth
furniture; labor and carpenters; receiving, handling and storage of
crates; special electrical connections, lighting fixtures, etc., will be sent
to you with our Exhibitors’ Service Kit approximately 60 days prior
to move-in.

INSTALLATION AND DISMANTLING
The installation and dismantling schedule will be included in the exhibitor
service Kit.

BOOTH SPACE COST

The cost for each 10" x 10" booth is $4,700.00. You will be charged for
the total square footage within the area assigned to you, based upon
100 square foot increments. Second Tier Space at $12.00 per square
foot useable Space. Outdoor equipment display space at $25.00 per
square foot.

ASSIGNMENT & PAYMENT FOR SPACE

Exhibit space will be allocated by AUSA. It is understood and agreed
that NO REFUNDS WILL BE MADE FOR SPACE CANCELLED AFTER
6 JANUARY 2012. REFUNDS FOR SPACE CANCELLED PRIOR TO
6 JANUARY 2012 WILL BE CONTINGENT UPON THE RESALE OF
THIS SPACE. UNDER NO CIRCUMSTANCES WILL EXHIBITOR BE
PERMITTED TO OCCUPY ITS EXHIBIT SPACE IF FULL PAYMENT
HAS NOT BEEN RECEIVED.

RESALE/SUBLEASING OF EXHIBIT SPACE
Exhibitors may not assign, sublease or otherwise share all or a portion
of their exhibit space with any party except a wholly-owned subsidiary,
a sister corporation or a company represented by an exhibitor and
registered as such with AUSA, without the express written consent of
AUSA. This prohibition will be strictly enforced.

LIABILITY

The Association of the United States Army and the Broward County
Convention Center, their management, and all organizations and
individuals who are employed by them in connection with this Exhibition
will not be responsible to Exhibitor and shall be held harmless by Exhibitor
for damage or loss to Exhibitor property, or personal injury during the
Exhibition Period resulting from the negligence of the Association of the
United States Army and the Broward County Convention Center, their
management, and all organizations and individuals who are employed
by them in connection with this exhibition. Furthermore, the Exhibitor
agrees to defend and hold harmless the Association of the United States
Army and the Broward County Convention Center, their management
and all organizations and individuals who are employed by them in
connection with this exhibition from any liability for damages or loss
of property or personal injury resulting from the activities of Exhibitor,
regardless of negligence.

AUSA REGULATIONS
1) Complete Show Rules & Regulations will be included in the
Exhibitor Services Kit and will be mailed under separate cover.

2) Because of the tight time constraints, logistical problems and local
union rules, AUSA has placed the overall supervision of the erection
and dismantling of exhibits under Global Experience Specialists
(GES), who have been designated the “Official Contractor.”
Individual Exhibitors may retain the services of GES at their own
expense. Exhibitors desiring to use display contractors other than
the designated “Official Contractor” must obtain advance approval
from AUSA. A written request must be presented by the Exhibitor to
AUSA at least 30 days in advance of the first day of move-in, and
must include the name and address of the contractor, the name of
the on-site supervisor, a certificate of insurance for the contractor,
and a statement signed by the contractor that they will comply
with AUSA’s rules and regulations and cooperate with the official
contractor, GES—(407) 856-0200. (Orlando, FL office).

3) Display firms engaged by Exhibitors must comply fully with all rules
and regulations listed by AUSA. Labor utilized by outside contractors
must be drawn through GES and/or through the business agent
of the appropriate union. It is the responsibility of the Exhibitor to
ensure compliance.

4) AUSA- reserves the right to relocate booths when in the best interest
of the show.

UNION JURISDICTIONS

To assist you in planning for your participation in the exposition, we are
certain you will appreciate knowing in advance that union labor may
be required for installation and dismantling of your display. Florida is
a right-to-work state. This means that any and/or all work done in your
exhibit booth area can be performed by any full-time employee of your
company. If you need additional help or want an outside contractor to
supply labor, then you must use union labor.

Stagehands Union—Members of this union claim jurisdiction over
all set-up and dismantling of exhibits including signs & carpet. As an
Exhibitor, you will be pleased to know that when union labor is required,
you may provide full-time company personnel to work along with them.

Tipping—GES requests that exhibitors not tip its employees. They are
paid at an excellent wage scale denoting a professional status, and we
feel that tipping is not necessary. This applies to all GES employees.

NO SALE CLAUSE

To ensure full compliance with IRS rulings, Exhibitor will not make sales,
or solicit, or accept orders for any product or service including advertising
space, in the exhibit halls or within other facilities of the exhibition.

FIRE REGULATIONS

Federal and Local Fire Laws must be strictly observed. Wiring must
comply with fire department and underwriters’ rules. Aisles and fire exits
cannot be blocked by exhibits. No decoration of paper, pine boughs,
leafy decorations or tree branches are allowed. All muslin, velvet, or any
other cloth decoration must stand a flame proof test as prescribed by the
fire ordinance of Broward County, Florida.

AUSA SECURITY MEASURES

The Association of the United States Army will provide watchmen to
patrol the exhibit areas during the hours when the exhibits are closed.
However, exhibitors are responsible for the security of their own exhibits.
Additional security may be arranged for with a security agency, if exhibitor
deems it necessary. (Exhibitor will inform AUSA of any such additional
security measures.)

CANCELLATION OF SHOW

The performance of this agreement is subject to any circumstance
making it illegal or impossible to hold the exhibit, including Acts of
God, war, government regulations, disaster, strikes, civil disorder,
or curtailment of transportation facilities. The Agreement may be
terminated only for any one of the above reasons by written notice from
the Association of the United States Army to the exhibitor. If AUSA must
terminate this contract or exhibition (or any part thereof) due to the above
mentioned circumstances, AUSA has the sole right to retain such part of
the Exhibitor’s rental fee as shall be required to recompense AUSA for
expenses incurred up to the time such contingency occurred.

For further information, please write Exhibits Manager, Industry Affairs, Association of the United States Army,
2425 Wilson Boulevard, Arlington, Virginia 22201, Telephone (703) 841-4300, ext. 385/393, FAX (703) 243-2589.
e-mail: rmeade @ausa.org or mwille@ausa.org



3 Dimensional Services Group

3M

Army & Air Force Exchange Service

Accuride Corporation

ADS, Inc.

Advatech Pacific, Inc.

Aerojet

Agility Defense & Government
Services

AGY

Alaska Structures

Alcoa Defense

Allison Transmission

AM General

Ameripack, Inc.

Amphenol Fiber Systems International

AmSafe Aviation

AMTANK Armor LLC

API Technologies

ArmorSource, LLC

ArmorWorks Enterprises, LLC

Army MANPRINT, HQDA, G-1

Army Medical Department Center &
School

ArvinMeritor

ATI Defense

AUSA

Automatic Equipment Mfg. Co. DBA
Blue Ox

Avalex Technologies

Avidian Technologies

AVON Protection Systems, Inc.

BAE Systems

BOEING

Bren-Tronics, Inc.

BRTRC

Camber Corporation

CGI

Chemring/NITEK

Cobham

Colt Defense, LLC

Combined Systems, Inc.

Compulink Cable Assemblies, Inc.

Cone Drive Gearing Solutions

Contact Corporation

CoorsTek Armor Solutions

C-RAM (Counter Rocket Artillery
Mortar)

Curtiss-Wright Controls

DANALCO, Inc.

Data Device Corporation

Defense Logistics Agency

Defense News & Army Times

Defense Systems

Delfasco, LLC

Deschamps Mat Systems, Inc.

DoD Yellow Ribbon Program

Donaldson Company, Inc.

DRS Technologies, Inc.

DSE, Inc.

DSM Dyneema

DYNATRAC Products Co., Inc.

Eagle Support Services Corporation

EaglePicher Technologies, LLC

ECOLOG International

EIC SOLUTIONS INC.

Energy Technologies, Inc.

EnerSys

Esterline Defense Technologies

Extreme Engineering Solutions (X-ES)

Faircount Media Group

Fidelity Technologies Corporation

Firetrace Aerospace

First Command Financial

Fischer Connectors

FLIR Systems

Floatograph Technologies LLC

FLUOR

Force Protection

FOX Defense Suspension

GE Aviation

General Atomics Aeronautical
Systems

General Digital Corporation

General Dynamics Combat Systems

General Dynamics Information
Systems & Technology

General Kinetics Engineering Corp.

Gentex Corporation

Glenair, Inc.

Global Safety Labs, Inc.

Golight, Inc.

Goodman Ball Inc./ C.E. Niehoff

Goodrich Corporation

Grote Industries

Harmonic Drive LLC

Harris Corporation

Hendrickson

High Impact Technology, LLC

Honeywell Batteries

Hutchinson Industries, Inc.

Ibis Tek LLC

IBM

IDS International

IHS

IMCOM (Service and Infrastructure
Core Enterprise)

iMove, Inc.

Industeel USA, LLC - ArcelorMittal
Group

Industrial Electronic Engineers (IEE)

Intevac Vision Systems (Intevac Inc.)

Iridium Communications Inc.

iRobot Corporation

ITT

Jamison RFID

John Deere Company

Jupiter Systems

KDH Defense Systems Inc.

Kentucky Trailer Technologies

Kipper Tool Company

KMI Media Group

Kollmorgen

KONGSBERG

KVH Industries, Inc.

L-3 Communications

LADD Industries / DEUTSCH Industrial

Leading Technology Composites Inc.

Lockheed Martin

LORD Corporation

LWRC International, LLC

Mack Trucks, Inc.

MANROY, USA

ManTech International Corporation

MarkLogic

Marmon - Herrington, Inc.

Marvin Land Systems, Inc.

Mastercraft Safety

MBDA Inc.

McLaughlin Body Company

Meggitt Defense Systems

MicroSun Technologies, LLC

MILCOTS/901D

Military Systems Group, Inc.

miller-holzwarth inc.

MTU Detroit Diesel

MW Defense Systems / Military
Wraps, Inc.

Nammo Inc.

National Industries for the Blind

NAVISTAR Defense

Navy Federal Credit Union

Nicomatic

Northrop Grumman

Northwest Territorial Mint

NOVA Electric

NP Aerospace Inc.

Oakley

0’Neil & Associates, Inc.

Orbit International Corp.

0SG, Inc

Oshkosh Defense

0TTO

Owens Corning Composite Solutions

Palomar Display Products, Inc.

Panasonic Computer Solutions
Company

Parvus Corporation

PCTEL

Pelican Products, Inc.

PEO Missiles and Space

plasan

Polaris Industries

Port-A-Cool, LLC

Precision Remotes, Inc.

Protonex

QinetiQ North America

Rafael Advanced Defense Systems
Ltd.

Rapid Response Concepts

RCO Engineering

REAL-TIME LABORATORIES LLC

Reflex Advanced Marine Corp

Rheinmetall AG, Corporate Sector
Defence

Rockwell Collins

Roxtec, Inc.

RUD Chain, Inc.

Saft America, Inc

SAIC

Sanmina - SCI Corporation

SCIF Solutions, Inc.

SEILER INSTRUMENT CO.

Sekai Electronics Inc.

Shephard Group

Sig Sauer

SKYDEX Technologies, Inc.

Software Engineering Institute,
Carnegie Mellon

Soule Company

SPX Corporation

SRC/SRCTec

SRl International Sarnoff

Stertil - Koni

Steyr Motors North America

Summit Aviation, Inc.

SupplyCore Inc.

SureFire

Tachyon Networks

Tactical Defense Media

Tactical Environmental Systems, Inc.

TASER International

TDI Power

TEA

TeleCommunication Systems, Inc.

TELEGRID Technologies, Inc.

TenCate Advanced Armor USA, Inc.

Textron Marine & Land Systems

Thales Communications, Inc.

The Bergquist Company

The U.S. Army Exhibit

Tri-Mark Corporation

Truck-Lite Co., Inc.

TRW

Tyco Fire Suppression & Building
Products

U.S. Army Asymmetric Warfare Group

U.S. Army Installation Management
Command

U.S. Army Materiel Command

U.S. Army Training & Doctrine
Command

Ultra Electronics Measurement
Systems

Ultra Machine & Fabrication, Inc.

UNICOR

United Electronics Corporation

URS

Vanair Manufacturing, Inc.

VEC Technology, LLC

VT Miltope

VT Systems

Webasto Product North America, Inc.

WellCom GmbH

Wiley-X, Inc

Wyle

Zippertubing Co.
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